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Taylor & Francis & &3 B &R

Publisher of scholarly journals since 1798

2RI HH AR g 582 w138 B 21 17984F

Work in partnership with learned societies and universities

ER R ORI R AR

Publish across Science, Social Sciences, Humanities, Technology, Arts and Medicine

HiAR ARG R ASCRE . (haRE. TR, BIEERREES

Global publisher with offices in Beijing, Singapore, Tokyo, Oxford, Philadelphia and Melbourne (plus more)
EIRWMHIRER], EAuat. B, Ral. 8. L SRARSE02 AN E K WA 5 LAY

Partner with innovators to improve the publishing experience for authors and make articles more discoverable
(including Altmetric, Figshare, Kudos and ORCiD).

BT BOE R R RRARL,  $2 e CE R R L
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« To exchange ideas % Vi JHAH
*  To build reputation 7. 2% AR 75 2%
« To disseminate work on a global scale fiff 7T % S £ 4= ER Yo [ N A& 4%

Have you got:

«  Something new to say? /R Hr 1 AE LN 2
« A solution to a current or difficult problem? /R4 fif /5 215 2
* A new development on a ‘hot’ topic in your field /R “H77 Ade i) g itk e ng 2

Taylor & Francis Group

an informa business

Publishing - a necessary step in the research process

RBFARRIL — FARP AR B BESE
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e Are you publishing new methods and / or results?
KRBT Bssie?

* Are you reviewing or summarizing a particular area?
S A5 7E BT T s R

* Does it advance knowledge and understanding of a particular area?
TR HE TR E AT AT R AR 2D

Don’t publish...

 Something of no scholarly interest Y% “F A BRIE A N &
 Out-of-date work i i5f ) i 5

A duplication of existing, published research & &k &

* Incorrect or unacceptable conclusions £t % B BE A BEHE 2 I 4518

Taylor & Francis Group

an informa business
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* Full articles JE8]3CE: offering original insights

* Letters i@ ifl: communicating advances quickly

* Reviews ZZiR: offer a perspective, summarising recent developments
on a significant topic

* Conference papers <3 E: something to consider if your research
project is ‘in progress’

» Data paper ##Ei1£3C: a peer-reviewed description of an available
dataset

Taylor & Francis Group

an informa business
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The stages to go through before submitting

\\
Check F;;Z?jf
Choose Eea(lj L.th‘e | Refine Notes for and
. ac Critica .
Idea journal icsues friend fg:;?tir cont:;buto submit
\‘ 3 H N A A —l\‘
ik L B el . Rk
] il MPEG B 13% 5 "

Taylor & Francis Group
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Choosing

the right journal

Taylor & Francis Group

an informa business
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Know your audience

Tip 1: A journal article is not a magazine article, a book manuscript or your PhD thesis
(but you could write a book review...)

Q. Do you:

A) Write your article for a specific journal?
B) Write your article first and then find a journal that’s most suitable?

A) Be in the minority:

Taylor & Francis Group

an informa business

30% of authors write for a specific journal,
70% write the article and panic.
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Why you should read a journal’s ‘Aims & Scope’

The ‘Aims & Scope’ will help you
understand what the journal is about, and
who it is for.

o = —

- . . .

3 = Find it on the journal page on

Y m omes s " cope tandfonline.com

‘O v s B o

% .qEJ — «ope ” Y ER (it 73 Ak
il S — Aims & Scope” A LT B IR 1 fift AT HER
- i 7

o8

> E

S5

-
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Know your audience

Tip 2: You are joining a conversation with other contributors.
Research the journals in your field:

v’ Visit your university library

v’ Look at publisher and journal websites

v’ Talk to your peers

v’ Pick your type: generalist or niche, international or region specific?
v’ Read (and understand) the journal’s Aims and Scope

v’ Check www.sherpa.ac.uk/romeo

Taylor & Francis Group

an informa business

>
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Know the journal

Tip 3: Ask the right questions and know the right answers. Who, or what, is the
journal’s:

Who or what is/are the journal’s:

e Editor % ‘
Editorial board 2 Zs %
Publisher H h i
Authors /&
Society affiliation %<
Readership 324 Bt
Impact Factor 520 [X] -
Peer review process H fa i fe
Submission process? & fE i FE
Open Access policy? H R BUE ok

Taylor & Francis Group

an informa business
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Think. Check. Submit.

¢ JTHINK

OCEDd
©clly

www.thinkchecksubmit.org

Taylor & Francis Group

an informa business

>

Information Classification: General

A publishing industry initiative which aims to help
you make informed choices, and choose trusted
journals to publish your research

Provides you with a toolkit to assess whether the
journal you plan to submit to is appropriate for your
work, and is also a respected, reputable journal

—REL T SO T URIE A T
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The Think. Check. Submit. checklist

1. Do you or your colleagues know the journal?

PRBAR FT [R) 52 75 R E XA ) 2

2. Is the journal clear about the type of peer review that it uses?
[FAT PR E R R e A ?

3. Can you easily identify and contact the publisher?

H A R IG5 8 2 3k 31 7

4. Is the publisher a member of a recognized industry initiative?

HIRE RG2S 7AW IAE?

¢ J THINK _LVLCHECK ] > ] SUBMIT

Information Classification: General

Taylor & Francis Group

an informa business
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Journal citation metrics

Citation metrics - widely used as measures of quality by:
51 SCHAER — |z U R SR PR 3 ot

- Librarians - Researchers

- Tenure & promotion committees - Publishers

- Grant awarding bodies

In the simplest terms, they calculate the average number of citations over a specified time
period. 7EHFE I [A] BT 5-F39 51 RS

* Impact Factor / Social Sciences Citation Index

* SNIP/ Scopus

* Eigenfactor Score

an informa business

Taylor & Francis Group

There are many factors to consider when deciding which journal is right for your paper. & 75 24

GHIRTt ZE 2 18 v 22 i A 5
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Resources on research metrics

Research metrics Research metrics

Everything you need to know A simple guide

RESEARCHER LIBRARIAN JOURNAL EDITOR How to use research metrics
Metrics can belp you to chocse Metrics can help you assess Metrcs can help you to select
q which journal to submit your your journals standing in the Journals for your institution, and
Taylor & Francis Group work to, and assess theongong | community, raise your jourrals analyze thest usage and impact.
° . an informa business impact of an indmdual piece of profile, and support growth in They can also belp you assess
research {mduding your own). high quaitty submissions. the impact of research published
g— by thase m your instiution
6 ‘ResearehiMetriesiand Recognition” panel discussion o » @) Journal Metrics (1) Article Metrics
' L ! £ IMPACT FACTOR © 5-YEAR IMPACT FACTOR O SNIP
v \ | Tha Impact Faccor i the most The 5-Year Imeact Factor atamprs 1 Source Normalized impact
.G v a ’;‘:' nmanma;hmmalmw .l'n:" Per Paper
e _ : Jouenal, g more yoar-on-year for smalier Prblihed twice
C 0 i Ckation patmarms, 0 FBSCIadin cimes as therd are a Lrgor number of m‘:.wm._*" w“ 1w
] 2 jowmals calculation. aniies and dtations inchaded. Thise camect
Rebeased based usefd for suby whéra casier oess-discighne
E % Schence Journal wa &Wﬁmmm 3 L“mumm-
Scance Gration indax MRS CLAGONS recaived relathe 10
L. 3 E = I/ “&‘mmmm How it's i subject Noid.
O g £ Cxation ndex SSC Can harve an Number of Grations in one year
é 1] Sopaex Facia. o contant a.rusrsd in the préseous How ir's calcdated:
v yeans JOUnal CRATON OO PR1 Pader
' E Hom irs cakulited: / /
R Number of CRALeNS Nrmder f Citamion potersial
O (o] 0 mr-m', m":r:‘ﬂ publksh, o’:?n‘::r:‘;r::u‘c:: wleri
— qE M;ﬂ& frvw yoars.
: \ amm Numbér of articdes and raviens
©Q c PUblShad Wit [he prerots Two @..
l— o yoars.

-

http://bit.ly/researchmetrics
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What is

OPEN

ACCESS>

an informa business

Taylor & Francis Group
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1. Making content freely available online to read
PN 25 4 Bl AE 2 ) 132

Meaning your article can be read
by anyone, anywhere

B S T BIAEFE T B FE T A B

Yz

2. Making content reusable by third
parties with little or no restrictions

N BRAEAR /D BRICRR il 5628 T 1 -H A

Information Classification: General

Taylor & Francis Group
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“Open access gives other scholars and students at
all educational levels immediate access to your
work. It is a form of publication that is totally
inclusive ... | like the idea that there might be
people in sub-Saharan Africa reading my work, in
addition to well-known scholars in the ivory
towers of the world’s elite universities. Open
access is such a democratising form of publication
that, whenever institutional resources allow, | like
to pursue it.”

Costas Karageorghis,

Taylor & Francis Group

an informa business

‘Music in the exercise domain: a review and
synthesis (Part 1)’

>
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Definitions

Gold Open Access &£,

FHBERER

- publication of the final article (Version of Record)

NERRRIBRERE GERBRA)

- article is made freely available o
publishing charge [APC])

Green Open Access %1

nline (often but not always after payment of an article

TR GEFEAS AN LERR R 5 2D

AP TEER X

Taylor & Francis Group

an informa business

>

Information Classification: General

- Archiving / deposit of an (earlier version of an) article in a repository

R SCEE R AR ZHT B R AAT AR R R
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4 reasons to publish OA

1. Increased discoverability: anyone can read (and cite) your work. $2 5 °] & Il

2. Reaching beyond academia: it can be easily accessed by people outside your
research field, and outside the scholarly community. 3155 A& L DLAM R EEAAR F<1E

3. Highlighting your work: you can share and post your final published article (the
Version of Record) anywhere. 5@ {5 75 % 5

4. Ownership: You retain the copyright to your work. Fli 5 £

Taylor & Francis Group

an informa business

>
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What are we publishing OA?

In 2017, Taylor & Francis published OA articles in:

© 909

Q.

>

o Biological, Medicine & Arts & Allied and Physical Science
O Environmental Health Science Humanities Public Health & Maths
Rz & Earth

U v .

C o ‘

© £ :

& 2 f »

Q0 3

w £ ~
o9 |

> £ .

©

= & Politics, Sport, Behavioral Business, Engineering, IT & Education

Planning & Area Science & Economics, Applied Science
Studies Social Care Sociology & Law

Information Classification: vciicaias
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Think like an editor

“..I think authors need to think ‘what is it like to be an editor of a
journal? How many papers is the Editor receiving per day, per week?
What is going to actually make the journal pay attention to my
paper?” (F# i BB ZH IR BEIKEIZ D150 7 DT 5] 945
HIE R ?
Monica Taylor, former editor of the
Journal of Moral Education

Taylor & Francis Group

an informa business

>

Information Classification: General



% AUTHORSERVICES 7

‘ Supporting Taylor & Francis authors

DO’ Don’t:
X Overlook the title

v" Look at published papers
. N Z W& B
S e LR

X
v' Fit the Aims & Scope Rush the abstract

A R AR

=]

. . X Dismi i
v Format your article to the journal Dismiss the Instructions for Authors

g- ST ER AR R E T P
6 v Know where or who to submit to X Ignore the bibliography
Sy HIE T LR M B S0
E § v' Check spelling and grammar X Leave acronyms unexplained
% 5 K 255 R T Epe4ie
B g v' Consider English ‘polishing’ X Forget to clear any copyright
< R A FR L
g v' Ask a colleague to read it X Miss out attachments (figures, tables, images) 20 44
@ 81 ) 25 ) 15 X Send the incorrect version of your paper
PEAT RIS B SC

Information Classification: General
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Instructions for Authors

Francis O wided by T&F Office Locations Login Register ™ Ca

« Franc e provided by T&F Office Locations

The Quarterly Journal of Expe
Psychology

@) Publish apen access in this journa

Enter keywor
Journal

The Quarterly Journal of Experimental Psychology >

Enter keywords, authors, DOl etc This Jourral This journal

| Instructions for authors
[ 255 f @cusionsene |

Aims and scope:

Instructions for authors Thank you for choasing ta submit your paper to us. These instructions will ensure we have everything required so

your paper can move through peer review, production and publication smoothly. Please take the time to read and

Society infarmation ) § . .
follow them as closely as possible, as doing so will ensure your paper matches the journal’s requirements. For

Q_ This journal . » Journal information aeneral guidance an the publicstion process st Taylor & Francis please visit aur Author Services websits.
call for papers
: Special Issue in Honour of Keith Rayner Special Issue The Psychology of Associative Learning s Special issues
 mimssrasope AUTHORSERVICES
O il » Editorial board Supporting Taylor & Francis authors
Latest articles PHOL ARONE MANLUSCRIPTS
4 SCHOLARONE MANUSCRIPTS
> Society information » Subscribe
o This journal uses ScholarOne Manuscripts (previausly Manuscript Central) to pesr review manuscript submissions.
> Journal information Artcle . Aricle b Artcie Please read the guide for ScholarOne suthors before making a submission. Complete guidelines for preparing and
Human instrumenta’ Activating Concepts Learn
> Special issues o B o a J p q w7 submitting your manuscript to this journal are provided below.
W performance in ratio and activating Experiential Obser
> Egitorial board interval contingencies: a races: Investigations and It
® m— interval contingenci T Investigati d
challenge for associative with a Series of Anagram inea N
w 3 e hallenge f iati ith a Series of Anag Li Contents list
ubscribe
C $ theory. > Solution Tasks > Task | ontents 1is
m C = About the journal
o — Pérez-Riveros et al Berndt etal Henrikss « Peer review
Published online: 25 Nov 2 Published online: 24 Nov 2018 Publishe .
_ v ;
Ll 3 « Preparing your paper
0 s Word limits
w 4+ Volume 70, 2017  voies,2006  Volés, 205 Vol67,2014 Vvl o Style guidelines
E o Formatting and templates
b~ 13 o References
o o 3 2 o Checklist
— « Using third-party material in your paper
>\ .E * Disclosure statement
S c 118.20161263908 jctunel « Clinical Trisls Registry
I_ S « Complying with sthics of experimentation

Consent

Health and safety

Submitting your paper

Publication charges

Copyright opticns

Complying with funding agencies
Open access

Information Classification: General
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Your title and abstract

Your title and abstract are your article’s ‘shop window’ so make it attractive:

PR A E e RN AT N, f 2 ST

* Put what’s new / what makes if different at the start
A N AETT SR 7R
* Think about how someone will search for your research — what search terms

will they use? 8% 2 7]

* Use these in your title and abstract to make your article more discoverable
(search engine optimization). FF7E AN 4 22 H 4 H

Use clear, concise Ian uage that could be understood by someone outside

of your field. 1 FHiG & I ZrHE S

Draw out the main issues you are looking to address in both the title and
abstract (but be brief!). /£ *T@%D%%;cthf“aﬁ%fm‘étﬂwgﬁﬁnﬁﬁ i)

Information Classification: General

Taylor & Francis Group

an informa business
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What makes a good title

“We would typically expect a strong title, a good title that really
expressed what the article was about and made it clear to the reader
exactly what the topic was, and it's amazing how often writers neglect
to do that. 1FHHE X w1 —IMEEEZE —H 78090 2 a#l]
IR TIREFZ RN X — ki 7

Professor Mark Brundrett, Editor of Education 3-13

Taylor & Francis Group

an informa business

>
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Citing data 25 5| H

“Data citation, like the citation of other evidence and sources, is
good research practice and is part of the scholarly ecosystem
supporting data reuse.”

Taylor & Francis Group

an informa business

Data Citation Synthesis Group: Joint Declaration of Data Citation Principles. Martone M. (ed.) San Diego CA: FORCE11;
2014

>

Information Classification: General


https://doi.org/10.25490/a97f-egyk

d AUTHORSERVICES 7

‘ Supporting Taylor & Francis authors

HEHE: THRBEINPEARZEILFEBOR

« [HTaylor & Francis, Routledgei}.Cogent OAJE 1T
v S5EBRSORE R

0

an informa business

Q.
-
O
=
O
2
)
C
<
—
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I
—
o
)
[ —

FX3#1E, %2/ bit.ly/datasharingpolicies

%Taylor & Francisﬂ(]ﬂ?%‘iﬁ%ﬁ??‘é‘ﬁh ﬁ%i‘i}lﬁj‘ %@ﬁiﬂSIMandF_China . authorservices.taylorandfrancis.com
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Ethics for authors: the essentials

Taylor & Francis Group

an informa business

>

Be wary of self-plagiarism. Z15 5 F&k b8

Don’t submit a paper to more than one journal at a time.

o — A 2 1%

Don’t send an incomplete paper just to get feedback.

& G SR AEAN T BN 9 3R AS B A = AL

Always include and / or acknowledge all co-authors (and let them know
you’'ve submitted the paper to be published).

7z PR AR [FIVEE B RN TR AL

Always mention any source of funding for your paper.
TRTEHE N SCE T I A ) 5 < U

If you are using data sets gathered by someone else, check that you have
permission to use them in your articYe.

WA T A SIRORAE, B R B T T A v

Information on ethics in journal publishing:
authorservices.taylorandfrancis.com/ethics-for-authors

Information Classification: General
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Your submission checklist

v' A title page file with the names of all authors and co-authors

BE T R 242 AR AR

v" Main document file with abstract, keywords, main text and all references

TR EAERE, K@, B3, 2530

v" Figure, image or table files (with permission cleared)

S M2, B (A& R

G v Any extra files, such as your supplemental material
g, HIERR

S v' Biographical notes

23 QON:Vi]

22 v" Your cover letter

S 5 WS

>
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Peer review

Taylor & Francis Group
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What is peer review?

Allows an author’s research to be evaluated and commented upon by independent experts. [F]4T

PP AL B VR AE B T 7 R I AR .
Which can take different forms:

* Single-blind review: where the reviewer’s name is hidden from the author. .5 VP&

e Double-blind review: where the reviewer’s name is hidden from the author and the author’s
name is hidden from the reviewer.
X P

« Open review: where no identities are concealed. /~H ¥ &

* Post-publication review: where comments can be made by readers and reviewers after the
article has been published. &3 5 7 i

an informa business

Every article published in a Taylor & Francis journal goes through rigorous peer review.

HE— K7 Taylor & Francis BT E #9 X E 2B LT P25 #9117 HF X »

Taylor & Francis Group

>
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Stages of peer review

Editor receives Accept

manuscript & makes Sent out to reviewers ““;'I:}g: 222:322::2
an initial assessment HEAFTFE Reject
IREA] B — B RE
Q.
-]
@]
6 Feedback to
. 8 Prodﬁuctwn stage author
w
g § L AL
—
L 3
Q0
G ®
o E
o
E‘ é Article

Published
XEKRKE

>
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 Try to accept feedback 214 52 5 fe = I,

* Revise your paper as requested F&%ESRIE

* |f you can’t revise your paper as requested, explain why
a ANEEIB I, SR

* Revise the paper following the timeline suggested by the Editor
FEIS A8 Ui

 Thank the reviewers for their time B 5 f& A

If you’re responding:

*  Be specific TE4H A&
« Defend your position: be assertive and persuasive, not defensive or aggressive & PARKI .37

EEAVEARTT, AN R I el s i

Taylor & Francis Group

an informa business

If you haveéuestions, ask the Editor for guidance. A good editor will want to help. B3| &, &
BRAWITIgEE. 7oL 09miE a2 22l H R,

>
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What are the top
reasons for rejection?

Taylor & Francis Group

an informa business
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Taylor & Francis Group

an informa business

-

Sent to the wrong journal, doesn’t fit the aims and scope, or fails to engage with issues addressed by the
journal. ¥R 24w ) BA T

Not a true journal article (i.e., too journalistic or clearly a thesis chapter or consultancy report). A& E IE
I 9T S FE

Too long/too short. N B K4

Poor regard of the journal’s conventions, or for academic writing generally. AN & HA T 827 AR S 215
Poor style, grammar, punctuation, or English. #EAER AR, 1EVE. AT 5EES

No contribution to the subject. X} 2% R} 4Tk T 51k

Not properly contextualised. Y%7 & 24 ) 17 154k,

Poor theoretical framework. V& 55 1 3 & HE 22

Scrappily presented and sloppily proof read. H{HL B HERR

Libellous, unethical, rude or lacks objectivity. B 1), AEER], MHEBH = 20 TERT N

Information Classification: General
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Taylor & Francis Group
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>

Do nothln% for aéfleﬁlw days: try to calm down and try not to take it personally. R
e ==

You could use the reviewers’ comments, alter the paper and submit to another journal.

By e R A B WA A 2, 44 HL At T

If you do submit elsewhere, make sure you alter your paper to the new style of that
journal. Editors can easily detect a paper that was submitted to another publication.

ﬁn%iﬁrj%}ﬁﬂﬁﬁﬂﬂ i DR ) SC A2 XU 3 1) ) XU R A 2

If you are asked to make heavy amendments and resubmlt )/ou must decide if it is

worthwhile. ﬁﬂ%%ﬂi}i‘;kﬁﬁj‘ PIEE,  PRIA TR E 72 R EAFIX A0

Information Classification: General
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Congratulations,
vou’'re published!

Taylor & Francis Group

an informa business
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DIY PR: why you should try it

“Self-poromotion helps personalise the
conversation”

Professor Andy Miah,

Chair in Science Communication and Future Media,
University of Salford, Manchester

Taylor & Francis Group

an informa business

>
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Maximising your article’s impact

Use these tips to maximise the potential of your article to be seen, read, and cited.

Ak TS AR VR A SR e KR BE MO I, bl 32, 451

 Post updates and link to your article on academic and professional networking sites. Fl| H 52 R
ERAL A
 Use social media to post a link to your article and highlight key points. F] ] #132 4

* Add a brief summary and link to your article on your department website. Then add it to your
students’ reading lists. FI F 55 & W 5

* Think your research is newsworthy? Speak to your institution’s press office, provide them with
a link to your article, and include them in social media posts. F| i 7S H LA 1057 [/ 4 A =

* |fyou are a blogger or have a personal webpage write about your article and link to it. Then
write about your post on social media, linking to it and the article. FI| F & w4~ A Wk

Taylor & Francis Group

an informa business

>
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Why use social media?

Social media drives article downloads

7 out of 10 most important factors in SEO ranking now come from social media

Altmetric Attention Scores usually take into account social media attention

Journalists use Twitter as a major source of news stories

%fods| f

Taylor & Francis Group

an informa business

>
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“Publicizing an article is work, but it’s worth it. | have received more emails
about my article in the past two months than | have about all my other work in
the previous year. Another university has invited me to visit because of my work,
and my students are more excited about research because they see the
attention it is getting. Not every article | write will be as interesting to the
public, but | will definitely be working to do what | can to rustle up some interest
in my work in the future.

EAERE TS, (EHH .

Russell Warne, Assistant Professor,

Taylor & Francis Group

an informa business

Utah Valley University

>
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“I disagree with the widely circulated mantra of “publish or perish”. Today, you
can publish and still perish because there is now so much more published work
than there was 1, 2, 5, 10, 20 years ago, and it’s more accessible than ever
before. In this publishing climate, the question for authors — and which editors
increasingly focus on — is who is going to be interested, and why? A=) =
AL CHARECK TS SR, FHEC204F FT, AN R SR I S FE IR A 3 HoRe g iE T
ST R ERAG . AEF M GmER BN 0 2 WESS X R R LG, At a? ”

Dr. John Harrison, Early Career Editor,
Regional Studies

Taylor & Francis Group

an informa business

>
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Does your article have an Altmetric Attention Score?

Altmetric Attention Scores track — gg=——

the attention that scholarly
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